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| Jolly Rancher honored

| by Denver ad federation

The Jolly Rancher, Wheatridge, CO, is the
1982 winner of the Fame and Fortune Award
presented annually by the Denver Advertising
Federation.

The award recognizes the Beatrice candy
maker’s achievement in successfully building
one of Colorado’s outstanding organizations
through sound advertising, selling and mer-
chandising and in bringing credit to the
Denver advertising industry.

The Jolly Rancher is the second Beatrice
profit center to be honored since the Denver
award began in 1947. Samsonite is a previous
winner.

| Sanna gets driver citations
-but they're the good kind

Sanna, Madison, W1, for the third consec-
utive year is a winner of the Wisconsin
Governor’s Highway Safety Program “Award
of Merit?”

The award recognizes both the 1981 safety
record of Sanna drivers and the driver safety
training program conducted by the profit
center.

Sanna also recently received an “excellent”
rating from the U.S. Department of Transpor-
tation following a DOT inspection of its driver
and vehicle maintenance logs.

eatrice announces year’s
| Merit Scholarship grants

Five children of Beatrice employees will
receive 1982 Beatrice Merit Scholarship
awards when they enter college next fall.

This year’s winners are:
® Stephen S. Purcell, son of Judith A. Purcell,
receptionist, Tropicana Products, Inc.,
Bradenton, FL.
® Tammy M. Scott, daughter of Steven S.
Scott, supervisor, Dri-Print Foils, Rahway, NJ.
© Joan E. Call, daughter of Jean V. Call,
administrative assistant, Wrightway Manu-
facturing Co., Park Forest, IL.
® Kimberly S. Sterling, daughter of Marlene
E. Sterling, graphic artist, Culligan Inter-
national, Northbrook, IL.
® Faye Stanley, daughter of Willie N. Stanley,
foreman, Murray Biscuit, Augusta, GA.

Twenty-one students have received scholar-
ships since the Beatrice program was estab-
lished in 1979. Awards for each winner range
from $500 to $2,000 per year. The awards are
for up to four years, or until bachelor’s degree
requirements are completed.

| Former soft drink units
| bought by new company

Early in February, Beatrice Foods Co. sold its
former soft drink operations to All-American
Bottling Corp., a new company organized by
Forstmann, Little & Co., a New York invest-
ment firm. All-American Bottling is owned by
Forstmann, Little & Co., certain private
investors, and former executives of the bottling
operations.

Those operations consisted mainly of Royal
Crown and 7-Up, Dr. Pepper, Canada Dry,
and Schweppes bottling franchises located in
ten cities across the U.S. Also included in the
sale was the Silver Springs Water Co.

The action followed purchase of Coca-Cola
franchise operations based in Los Angeles,
part of an acquisition deal Beatrice signed
with Northwest Industries.

| Tropicana: sgueezed for
Bradenton operation
| expanding

o

Oranges weren't the only things feeling
“squeezed” around Tropicana Products’ plant
in Bradenton, FL. Already the leading
producer of fresh chilled orange juice distri-
buted worldwide, Tropicana still needed more
room to grow. So the firm recently decided
to double its Bradenton freezing and ware-
housing capacity.

“This expansion shows our commitment to
the Florida citrus industry;’ says Richard
Walrack, Tropicana’s chief executive officer.
“It will also enhance our ability to meet the
increasing consumer demand for fresh orange

juice”

The Bradenton expansion, already under-
way, will be completed by early 1983, at a cost
of S$15 million.

| Company again sponsoring
i Lyric Opera broadecasts

For the third consecutive year, Beatrice
Foods Co. will sponsor radio rebroadcasts of
the Chicago Lyric Opera opening night per-
formances throughout the United States and
Canada.

Over seven consecutive weeks beginning
April 24, a 350-station syndicate will feature
opening night performances of the Lyric
Opera’s 1981 fall season. In Canada, the
English/French language networks of the
Canadian Broadcast Corporation will carry
the programs.

Between 6-8 million persons tune in to the
stations around the country, according to
estimates by Chicago’s WFMT-FM, which
tapes the opening night performances for the
syndicated rebroadcasts. Beatrice’s sponsor-
ship also has resulted in numerous letters of
appreciation from audience members.

| Eckrich: on the road

| to computerized sales

Peter Eckrich and Sons is projecting cost
savings of as much as §750,000 this year from
an innovative program that is putting com-
puier technology on the road with its sales
force.

Since January, each of Eckrich’s 260 sales-
persons have transmitted daily activity reports
to headquarters via telephone using portable
computers and printing units. The information
helps managers monitor inventory levels,
review cash flow and calculate profit for each
product.

Additionally, salespeople can print out
invoices immediately after each transaction
and record payments electronically. This
lowers billing and collecting costs and reduces
“human errors” because there are fewer calcu-
lations and less record keeping required.

Planning for the new system began more
than a year ago. As experience is gained, new
uses are found for it. The most probable next
use: adapting the computer network to the
company’s warehouse pre-order system.



